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PUBLIC BROADCASTING SERVICES IN THE UNITED 

STATES AND BRAZIL: 

in relation to the television media.

1 INTRODUCTION

business models in Brazil and United States in order to understand 

changes.

-

-
ted by technology.

Brazil is among the countries with the lowest access to pu-

surprising that a country that has continued to develop both econo-

-
nomy that has almost universal access to public broadcasting. Ac-
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Examining the contrast between two nations with similar 

which the state and the private sector interact in the public broadcas-

-
-

recommendations.

2 A BRIEF HISTORY OF THE PUBLIC BROADCASTING 

SERVICE IN THE UNITED STATES AND BRAZIL 

The ways in which the U.S. and Brazilian public broadcasting 
-

cantly. 

-

results in relatively unappealing content due to the limited resources 
provided by the state.

-

-
sed chaos on the air. Until mid-1923 there were 500 stations in the 
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-

-
-

pulation because it gave citizens multiple outlets to express their 

-

-

-

-
pany (NBC) and Corporation Broadcasting System (CBS) had in 

-

-
-

the public broadcasting service we know today.1

-
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was rather ambiguous. Public interest was understood as a conve-
-
-

-

initiative that was never supported by the administration or the Con-
-

-
perate with noncommercial and educational institutions to provide 

-

-
-

-

-

National Public Radio (NPR).

-
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-

and radio stations across the U.S. 

Public broadcasting in the U.S. has a universal service man-
-

that honor our mission. A dynamic public media is working to rea-

content important to their lives. A dynamic public media is part-
nering with entities that are bringing diverse new voices and new 
ideas to the table. 

-
vices available to all citizens. 

public telecommunications services through all appropria-
te available telecommunications distribution technologies. 

-

-
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signals. More than 118 million Americans tune into PBS stations 

-

Public broadcasting in the U.S. is controlled by local stations 

They have the autonomy and authority to select content and sche-

producing entities and independent producers. 

-
-

dependent Television Service and the National Education Telecom-

which local stations can get programs in order to build their own 

via satellite stations nationwide or purchase on a title-by-title basis 

-

The Brazilian communication service was consolidated with 

-
-

support it.

-
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-
-

tent in a sector dominated by commercial enterprises. The network 

-
mic interest exerted through advertising. It gives society control 

-

Constitution intends to create a balance in broadcasting between 
the communications media managed by commercial enterprise and 

-

would prevent domination by commercial interests.

The Brazilian Constitution divides the communication servi-
ces into three spheres that complement each other: 

-
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The Constitution also dictates which stations are to show 

-

do not attract the same audience interest as the commercial stations. 

have to comply with laws and regulations that put limits on adverti-

obliges commercial stations to comply with public service obliga-
tions. This has led researchers such as Valerio Brittos and Murilo 

public – which would allow commercial stations to ignore the pro-
-

-

-

public category. 

-

-
blic service to society. It mandates that public service broadcasting 

-
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This is because the main public television channels owned by the 

-
sion is conducted by state and municipal education television sta-

stations have their own local programming. Access to the complete 

-

access to cable TV. This means that in most states citizens have to 

-

culture and democracy through a widely accessible communications 
service. 

3 BUSINESS MODELS FOR PUBLIC BROADCASTING 

IN THE US AND BRAZIL

-
tes that prevails today emerged at a time when the universities ope-

and operations through their own budgets and through grants that 

-
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-

-

Something that has always prevailed in the United States pu-
blic broadcasting service is a minimalist policy towards public ser-

-

Even though the Carnegie Commission recommended the 
-

national interconnections and programming agencies that improved 

-

-

programming to 348 public television stations across the country 
-
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-

-

-

urban ones. 

-
-

has provided to public broadcasting over the last 42 years. It shows 

Grá�co 1 - PBS funding from the state
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Source: CORPORATION FOR PUBLIC BROADCASTING. Annual Report 2014. Washington, D.C., 
2014. Disponível em:<http://www.cpb.org/annualreports/2014/>. Acesso em: 14 jan. 2014.

-

-
tions include both individual donors and corporations. 
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Grá#co 2 - Public broadcasting revenue by major source

Source: CORPORATION FOR PUBLIC BROADCASTING. Public Broadcasting Revenue Fiscal Year 
2013. Washington, D.C., 2013.

-

which are supported by the CPB and others sources. They work 

-

-

local sources. 

-
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(NET) and the NAEB.

-

-

-

-

-
-

4 THE IMPACT OF TECHNOLOGY

-
-
-

sing content that can be transmitted and distributed much more ea-
sily. The population can now watch content anywhere and any time. 

migrating to these new outlets.

-

-

possibilities in the Brazilian media. (INSTITUTO BRASILEIRO 
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everyone can create and distribute content. They can also go to the 

which are available on the Internet. Attractive and interactive digital 

is concerned that public service content delivered digitally over the 

-

-

high communication revenues and a more organized public broad-

-

-
-

technologies and to be more attractive to the population.

This is an important question and we will present some data about 
the manner in which the population is now accessing content and 

-

-
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-

can instantly watch unlimited movies and television episodes stre-
-

data circulation on the American Internet tracks through this outlet. 
-

time they want. 

options that enable viewers to watch Internet videos on their tele-

-

-

equipment and subscribe to the content they want. 

audiences. 

5 TECHNOLOGY AND VIEWING HABITS OF THE U.S. 

AND BRAZILIAN POPULATION

was to determine the extent to which users in both countries have 

the survey was based on well-known technology adoption theories. 
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Technology and digital divide issues (TDD)

-

-

-

-

penetration has reached 135 percent because some people have more 
than one sim card. (INTERNATIONAL TELECOMMUNICATION 

-

to use a technology. This is particularly important because there are 

-
ble watching programs online.

-

-

-

-
-

cated that they also owned a computer (88 percent agreed or strongly 
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-

-
cated that they had access at home. 

There is another important component to consider regarding 

programs on the Internet. Please note the emphasis on educational 
-

respondentes strongly agreed or agreed with those two statements. 

second statement.

Grá#co 3 - TDD model question and results

                                           Source: Prepared by the authors.
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The Technology Acceptance Model (TAM)

many scholars have used it to determine whether or not a technology 
-

-

-

-

-

(42 percent strongly agreed and 15 percent agreed) that it was easy 

-
greed and 18 percent disagreed) that it was easy to watch TV on their 
computers. It is possible that this is because the population has more 
access to mobile networks than to broadband. 

U.S. strongly agreed or agreed (17 percent and 69 percent respec-

-
sagree and 18 percent disagree) or their computers (47 percent stron-

launch their services worldwide. 
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-
gly disagreed and 21 percent disagreed). Given that there is high 

is not surprising that more respondents there know people who use 
-

Grá#co 4 - TAM model questions and results

Source: Prepared by the authors.
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-

whether the digital world prevails. 

-
tes that most US respondents liked watching TV on their computer 
(77 percent strongly agreed or agreed) and their mobile phone (70 

their computer (54 percent strongly agreed or agreed) and mobile 
phone (53 percent strongly agreed or agreed) compared to watching 
on conventional television sets.

most respondents still did not like watching TV on their computer 
(66 percent strongly disagreed or disagreed) and mobile phone (57 

TV on their computer (90 percent strongly disagreed or disagreed) 

respondents who indicated that they would like to watch TV on their 
computer (34 percent strongly agreed or agreed) or mobile phone 

TV on their computer (10 percent strongly agreed or agreed) or mo-
bile phone (71 percent strongly agreed or agreed). This shows that 

their mobile devices.



490

Melissa S. Moreira  Rabelo | Martha Garcia-Murillo | Carlos Agostinho Couto

DOI: http://dx.doi.org/10.18764/2178-2865.v21n1p469-494

Grá#co 5 - IDT model questions and results

Source: Prepared by the authors.

The trend that we observe in the data matches the trend on 

Grá#co 6 - Net$ix subscribers in Brazil

Source: STATISTA. Number of Net$ix paying streaming subscribers in Brazil from 2011 to 2020. 
New York, 2015   Disponível em:<http://www.statista.com/statistics/324073/brazil-net$ix-
-subscribers/>. Acesso em: 3 feb. 2016. 
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6 IMPLICATIONS FOR POLICY MAKING

experiencing changes in behavior regarding their viewing habits. 

-

and entities that operate public television and radio stations to invest 
-

ce content that can be distributed and viewed through mobile phones 
or computers. 

and high-quality access to broadband.

-
-

tion technology that will give the population access to public TV 

experiment above and beyond traditional media and allocate some 
-

celerate access to the Internet.

7 CONCLUSION

approaches to access to public content. The United States govern-
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-

-

-

-
-

-
-

lations with high-quality public television.

REFERENCES

broadcasting in the United States. New York: Syracuse University 

1967.

CORPORATION FOR PUBLIC BROADCASTING. About Public 
http://www.cpb.org/

aboutpb/

2014.



493

PUBLIC BROADCASTING SERVICES IN THE UNITED STATES AND BRAZIL:

history, funding an new technologies

DOI: http://dx.doi.org/10.18764/2178-2865.v21n1p469-494

INSTITUTO BRASILEIRO DE GEOGRAFIA E ESTATÍSTICA.  

INTERNATIONAL TELECOMMUNICATION UNION. Time series 
http://www.itu.int/en/

https://

10.1177/144078338201800301.



494

Melissa S. Moreira  Rabelo | Martha Garcia-Murillo | Carlos Agostinho Couto

DOI: http://dx.doi.org/10.18764/2178-2865.v21n1p469-494

http://www.

2016. 

The Public Broadcasting Act. In: UNITED STATES CODE.  Public 

NOTE:
1  


